Sustainable Development Strategy Team

“Tourism” Outline for Recreation, Tourism and Fisheries Workgroup
Introduction


Tourism as one of five primary uses of Great Lakes 


Tourism as tool for achieving personal connection to the resources

National Tourism Analysis
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(SOURCE: Travel Industry Association of America)

Great Lakes Tourism Analysis
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Markets Analysis


(SOURCE: State and Provincial Tourism Offices)

Tourism Trends


(SOURCES: Travel Industry Association of American, CrossSphere, etc.)

Issues Related to Great Lakes Tourism

These issues represent challenges and threats to tourism within the Great Lakes. These are specific to the tourism industry and do not include challenges/threats  that will already be presented by other subgroups and/or workgroups (ie., invasive species, water quality, etc.) 

Shifting demographics/travel patterns


GDP


Lack of discretionary time


No cohesive marketing of the Great Lakes product


Lack of Great Lakes image/positioning in marketplace

Overdependence on “sun and surf” and family travel market; seasonality issue


Diminishing natural/historical resources

No cohesive “green” initiative for hospitality industry

Difficulty in cross-promoting due to Homeland Security measures

Great Lakes of North America marketing cooperative

Great Lakes Commission (Great Lakes Circle Tour)

Recommendations for Action/Investigation

